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Executive Summary 
On the banks of the North Saskatchewan River in west central Alberta, Rocky Mountain 
House National Historic Site invites visitors to experience one of the pivotal eras in 
Canadian history. The siteôs dramatic setting, preserved archaeological resources, 
dynamic programs, and memorable Visitor Centre strongly connect people to this special 
place.  The Hudsonôs Bay Company and North West Company managed fur trade posts on 
this location for much of the 19 th century. David Thompson -- celebrated explorer, trader 
and surveyor --  used it as a base of explorations through the Rocky Mountains. The 
historic confluence area of the North Saskatchewan and the Clearwater Rivers has been 
an important gathering place for Indigenous people for countless generations. For th is 
reason it was identified as a strategic location, and the Companies built posts hoping to 
capitalize on Indigenous knowledge of the area and opportunities for trade.  
 
The site encompasses various archaeological remains of: pre-contact Indigenous sites; 
several trading posts built and occupied between 1799 and 1875; and an important fur 
trade era burial ground.  Rocky Mountain House National Historic Site enjoys strong 
support from the  region, including close ties to local Métis and First Nations groups, local 
associations and municipal and regional governments. The last management plan was 
approved in 2007.   Based on direction in the 2007 plan,  significant improvements have 
been made to reduce the threat of erosion along the riverbank, to work in partnership 
with others to promote the site and to expand visitor opportunities especially in the area 
of new overnight accommodation (Trapper Tents, Heritage Tipis and a RV parking area).   
 
The new management plan will focus on three proposed key strategies:  
 
Key Strategy 1: Employing an integrated approach to protect and manage 

archaeological sites, viewscapes, natural landscape features and 

contemporary assets.  

 

The strategy addresses the need to work collaboratively with industry operators to 

minimize their activitiesô disturbances to the siteôs cultural and natural resources and to 

the sensory values such as sound and smell that contribute to a positive visitor 

experience. A key element of the strategy is to integrate cultural resource management 

with visitor opportunities in ways that inspire memorable visitor experiences while 

contributing to the long -term protection of the siteôs landscape, which includes natural 

landscape features, viewscapes, assets and archaeological sites. 

 

Key St rategy 2: Strengthening relationships with Métis and First Nations 

peoples and organizations  

 

This strategy focuses both on nurturing existing relationships and establishing new 

relationships, in order  to identify opportunities for increased collaborative  activities and 

to demonstrate leadership in reconciliation.   

 

Key Strategy 3:   Enriching and creating new visitor experiences  

 

This strategy aims at enriching the visitor experience through planning, new program 
offers and diversification of partnership s with interested people, organizations and 
groups. Parks Canada will work with new and longstanding partners -- such as the 
Confluence Heritage Society, First Nation groups, the Town of Rocky Mountain House, 
the County of Clearwater, and Métis Local 845 -- to enhance the protection of cultural 
and natural resources, share stories and knowledge, increase visitation, and position the 
site as an authentic  regional attraction and gathering place.   
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1.0 Introduction  
 
Parks Canada manages one of the finest and most extensive systems of protected natural 

and historic places in the world. The Agencyôs mandate is to protect and present these 

places for the benefit and enjoyment of current  and future generations. Future-oriented, 

strategic management of each national park, national marine conservation area , heritage 

canal and those national historic sites administered by Parks Canada supports the 

Agencyôs vision: 

 

Canadaôs treasured natural and historic places will  be a living legacy, connecting  hearts 

and minds to a stronger, deeper understanding of the very essence of Canada. 

 

The Parks Canada Agency Act requires Parks Canada to prepare a management plan for 

national historic sites adminis tered by the Agency. The Rocky Mountain House  National 

Historic Site of Canada  Management Plan , once approved by the Minister responsible 

for Parks Canada and tabled in Parliament, ensures Parks Canadaôs accountability to 

Canadians, outlining how historic site management will  achieve measurable results in 

support of the Agencyôs mandate. 

 

This management plan will replace the 2007 Management Plan for Rocky Mountain 

House National Historic Site , which provided management direction for resource 

protection, visitor experience and heritage presentation. Since the implementation of that 

plan, extensive work has been undertaken to protect archaeological resources and 

upgrade assets in response to a major 2013 flood of the site. Major projects were 

completed to stabilize a section of the bank of the North Saskatchewan River and to 

provide facilities to enhance the overnight accommodation offer (Trappers Tents, 

Heritage Tipis and a new RV parking area). Rocky Mountain House National Historic Site 

has also worked with  a number of longstanding and new partners to diversity and 

enhance the experience and promote the site through special events.  

  

The proposed plan sets clear, strategic direction for the management and operation of 

Rocky Mountain House National Historic Site  by articulating a vision, key strategies and 

objectives. Parks Canada will report  annually  on progress toward achieving the plan 

objectives and will review the plan every ten years or sooner if required . 

 

This plan is not an end in and of itself. Parks Canada will maintain  an open dialogue on 

the implementation of the  management plan, to ensure that it remains relevant and 

meaningful. The plan will serve as the focus for ongoing engagement on the management 

of Rocky Mountain House National  Historic Site  in years to come. 
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Map 1: Regional Setting 
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Map 2: Rocky Mountain House National Historic Site 

 
























